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PROGRAM BACKGROUND
The Wildlife Collision Prevention Program
(WCPP) was formed in 2001 in response to
the growing number and severity of wildlife
vehicle collisions in British Columbia. The
guiding organization to WCPP is the British
Columbia Conservation Foundation (BCCF),
which is a registered not-for-profit
organization that promotes and assists in
the conservation of the fish and wildlife
resources of British Columbia.
WCPP strives to reduce wildlife collisions
through research, collision mitigation
activities, and public awareness. We
implement programs enabling motorists to
anticipate situations where wildlife hazards
might be present on the road, and educate
them about ways to avoid colliding with
wildlife.

Mission Statement
To save human lives and prevent injuries,
protect wildlife from unnecessary death and
injury, and reduce the economic losses to
society caused by wildlife vehicle collisions.

Collisions between vehicles and wildlife are
a serious problem for species conservation
and management, public safety, animal
welfare, and the economy. Wildlife vehicle
collision records demonstrate that in a
typical year in BC, it is estimated that:
•

4 people are killed and 840 people
are injured1.

•

5,700 animals animal carcasses are
removed from BC highways2.

•

More than $700,000 is spent by
BC Ministry of Transportation and
Infrastructure for highway cleanup3.

•

$48 million is no longer available in
provincial revenue due to lost
hunting licence revenue and lost
value of wildlife to resident and nonresident hunters3.

•

ICBC spends over $41 million
dollars on animal-related crash
incidents4.

•

Substantial costs are incurred for
policing, medical aid, WCB, EI, and
lost staff productivity.

1. Insurance Corporation of British Columbia. (2020). Quick statistics: Crashes involving animals, 2015-2019.
2. BC Ministry of Transportation and Infrastructure. (2019). Wildlife Accident Reporting System Data 2007-2017.
3. Sielecki, L. (2010). Wildlife accident reporting and mitigation in British Columbia, 1988-2007. BC Ministry of
4.

Transportation and Infrastructure.
Insurance Corporation of British Columbia Road Safety Department. 2009-2013 average losses.

INTRODUCTION
The 2020-2021 year for WCPP saw a lot of changes starting with a new Program Coordinator,
Meg Bjordal, as the long-term previous Coordinator, Gayle Hesse, retired. As the new Program
Coordinator I have been working hard to carry on the excellent work of the previous Coordinator
in addressing and preventing Wildlife Vehicle Collisions (WVCs) in BC; as well as, developing
the program in new, exciting and effective ways. Care was taken this year to operate the
program in a safe manner with respect to COVID-19, and following both the provincial public
health orders and the BCCF safety guidelines.
The current program focus is on developing and expanding reach of public awareness and
driver education components of the program. These are core delivery components of WCPP’s
mission to make roads in BC safer for both people and wildlife. Developments during the 20202021 fiscal, have included: updating logos and branding; procuring professional wildlife images
(examples through the report); launching social media accounts – Twitter, Instagram, Facebook;
and initiating a redesign of the website. This is in addition to continuing funded outreach
communications on radio, in newspapers and on highway billboards. Details of the WCPPs
activities and financials during the 2020-2021 year are outlined below.
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PRINT NOTICES
Print notices provide community-specific, fact based information to drivers about the highest
risk times of day, species commonly involved in collisions, and how many collisions occur on
the roads in the local area. These ads were put in newspapers in the fall, the highest risk time
of year for WVCs in general.

Cariboo Newspapers
WCPP continued to advertise in the Cariboo
region communities of 100 Mile House,
Williams Lake, and Quesnel. Highway 97,
through the Cariboo, ranks third in the
province on the list of highways with the
most wildlife collisions. Ads were carried in
local newspapers, both in print and online,
over three separate dates in October 2020.

Kootenay Newspapers
WCPP continued advertising in the east and
west Kootenays. According to ICBC data (5
year average 2015-2019), 45% of all wildlife
vehicle collisions in BC occur in the
southern interior. Newspapers in Trail,
Castlegar, Nelson, Golden, Cranbrook,
Kimberley, and Fernie) carried the wildlife
collision avoidance message during
October and November 2020, both in print
and online.
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RADIO NOTICES
A series of radio advertisements provides wildlife collision prevention information directly to
motorists during high collision risk times of the year. The ads provide species-specific
behavioural information in high collision prone areas for moose or deer, along with general
wildlife collision prevention tips. Deer are a focus of the ads as they comprise the majority
(about 80%) of WVCs in the province. Moose comprise about 7% of WVCs in province, and
although this may be small proportion of collisions overall, they pose a significant risk of human
injury or death. Ads are focused in the Kootenay regions as these are the most WVC prone
areas of the province, as well as in northern BC which has the second largest proportion of
WVCs in BC, and the majority of moose collisions.

Deer – East and West Kootenays
The ads aired in fall 2020 in Trail, Rossland,
Castlegar, Creston, Grand Forks, Rock
Creek, Christina Lake, Beaverdell, Midway,
Greenwood, Golden, Cranbrook, Fernie,
Sparwood, Radium, Kimberley, Invermere,
Nelson and Crawford Bay.

The take home message is
"Slow down and give yourself
and wildlife a brake!”

Radio Ad Coverage Areas

Deer – Cariboo
The ads aired in fall 2020 in Quesnel,
Williams Lake, 100 Mile House, and the
surrounding area.
Deer – Peace
The ads aired in the Dawson Creek and
Fort St. John areas in January 2021.
Moose – Cariboo
The ads aired in January 2021 in Prince
George, Vanderhoof, Fort St James and the
Bulkley Valley.

Wildlife Collision Prevention Program Annual Report 2020-2021

3

BROCHURES
Brochures were distributed through Visitor Information Centers, on BC Ferries, and at Parks
Canada Tourist Centre’s.
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ROADSIDE SIGNS - KIOSKS
Roadside kiosk signs provide wildlife and collision prevention information relevant the specific
stretch of highway they are located along. This signage remains in multiple locations throughout
BC:
Highway 16 W - Cluculz Creek rest area
Highway 16 E - Slim Creek and Terry Fox
rest areas
Highway 97 N - Pine Le Moray viewpoint
South Taylor rest stop
Highway 97 S – near Clinton, 6 Mile Lake
pullout
Village of Clinton - rest area
Highway 5 - Wire Cache rest area
Highway 19 - Buckley Bay and Hoomak
Lake (Vancouver Island) - rest areas
City of Fort St. John - rest area
Alaska Highway - Steamboat Mountain
Summit Km 535
Alaska Highway - Muncho Lake - Km 702.
This sign was replaced in 2019.
Alaska Highway - Allen’s Lookout - Km
880
Alaska Highway - BC/Yukon border - Km
964
Westside Road, near Kelowna - Bear
Creek and Fintry Provincial Parks
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ROADSIDE SIGNS - BILLBOARDS
Billboards are used to bring drivers attention to the risk of WVCs on BC highways in collision
hot-spots, and as funding allows.

Moose - Northeast BC
The billboard is located west of Dawson
Creek, on Highway 97 (in place until October
2020).

Deer - West Kootenays
The billboard is located on Highway 3, east
of Grand Forks.

Deer – South Cariboo
The billboard is located north of 100 Mile
House on Highway 97.
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WEBSITE
Numerous inquiries and contacts come
through the website. Inquiries are received
from: universities and academics;
transportation and environmental
consultants; driving schools; trucking
companies; general inquiries; occupational
health and safety committees; non-profit
organizations working in related fields of
study; the media; governments in other
jurisdictions; and organizations in related
fields of business.
Email inquiries include: comments on the
need for eye-catching wildlife warning
signage; media outlets requesting
information and/or fact verification for
wildlife vehicle collision stories; driving
instructors wanting information to
supplement their curricula; transportation
managers requesting information;
community members wanting to initiate
projects in their local areas; and biologists
requesting wildlife collision data to use in
population inventories.

Fiscal Year
2010/11
2011/12
2012/13
2013/14
2014/15
2015/16
2016/17
2017/18
2018/19
2019/20
2020/21

# Unique Visits per Month
890
1097
1178
1394
1132*
1427
1478
1327
1149
1010
1028

www.wildlifecollisions.ca
www.bisonandroads.com

•

•
•
•
•

•
•
•
•
•
•
•
•
•
•
•

Information for Professionals
Links to current research projects and
agencies involved in wildlife collision
mitigation
Canadian and international resources
for researchers
Current research into wildlife collision
mitigation
Links to on-line training resources
Upcoming conferences and workshops
Information for Drivers
How drivers can reduce the risk of a
collision?
What are some common myths about
wildlife collisions?
When do collisions occur?
What are common locations?
What do drivers need to know about
wildlife?
How can drivers reduce the chances of
having a collision?
What should drivers do if they see
wildlife on the road?
What if a collision is inevitable?
What should drivers do if they do hit an
animal?
What are the highest risk times of day?
What about urban wildlife?

*In May 2014, the program used to derive website statistics
was changed. Therefore, figures from 2014/15 and onwards
are not directly comparable to previous years.
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UPDATED BRANDING
As part of further developing the programs communications and having modern, eye catching
materials, a branding package was created, including a logo redesign. A cohesive, modern look
across our communications materials assists to build brand recognition and credibility, as well
as to peak interest of the public and have them look further at the information we provide. To
align with this refreshed look, and to continue working towards expanding the reach of WCPP
messaging, a redesign of the website was initiated, and will be completed early next fiscal.
Billboard and brochure redesigns are to follow.

Branding board with program colours, text
and formatting of program name, as well as
one variation of the logo. To honour and
build on the existing program branding,
similar colours, the greens and a golden
yellow were selected.

Three logo variations, as well as
monochrome versions, were adopted which
allows for versatility in use on different
materials. The main logo graphic shows
different wildlife species crossing a road to
convey the wildlife collision issues the
program addresses. The logo can be used
with the full text of the program’s name
below or on its own.
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SOCIAL MEDIA
Besides updated branding, the other new and exciting development for the program this year
was launching of social media pages – Twitter, Instagram and Facebook! Twitter was launched
Sept 26, 2020, and the Facebook and Instagram accounts were launched January 22, 2021.
Social media serves as an excellent tool to both engage with the public and deliver educational
and awareness messaging. It also assists us to reach a broader audience, including youth. To
support building these accounts, a dedicated Social Media Coordinator was hired for a small
number of hours in February and March. There are plans to further develop and secure funding
for an on-going support position.

Platform

Twitter
Facebook
Instagram

Posts

Impressions

People/Accounts
Reached

36
28
27

20,280
n/a
12,249

n/a
20,869
9,518

Post likes
or
reactions
97
381
294

Profile
Visits
1333
79
131

Followers as
of March 31,
2021
62
222
52

Twitter is getting an excellent reach, with nearly 20,280 impressions (number of times our posts
were seen) in the first six months of having the account active. Facebook and Instagram also
have a strong reach, which is in part due to utilising advertising tools. Advertising tools are used
to increase the visibility of our pages
and/or for public awareness
campaigns on specific wildlife
collision issues in areas of concern in
the province. In January, a boosted
Facebook post on deer collisions
complimented radio ads in the Peace
region, and helped reach an
additional 1,630 people in this area.
Similarly, an elk collision awareness
and prevention Facebook post
reached 2,383 people in the
Kootenays and on central Vancouver
Island. Three Facebook page
promotions assisted to reach an
additional 5,634 people, and two
Instagram promotions reached an
additional 8,091 people during the
2020-21 fiscal.
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FINANCIALS
Financial Highlights
April 1, 2020 to March 31, 2021

Revenues
Gaming
BCCF
Public Donations
ICBC Partner Grant
Sub Total

Revenues
Where do our funds come from?
$38,338
$5,000
$4,842
$14,000
$62,180

Public
Donations
12%

Less Portion for 2021-22 Program
Delivery1
Gaming
$21,000
Public Donations
$4,605
ICBC Partner Grant
$2,516
Sub Total
-$28,121

Total Revenues

Expenses
Public Awareness
Administration
Program
Development
BCCF Fees
Total Expenses

Gaming
45%

ICBC
30%

BCCF
13%

$34,059
Expenses
What do we spend our funds on?
$26,139
$2,171
$2,297

BCCF
Fees
10%

Program Development
7%

$3,452
$34,059
Administration
6%

Public
Awareness
77%
1

These carry-over funds reflect that funds are
received throughout the year, and that distribution of
the Gaming and ICBC grants did not align with the
BCCF fiscal year.
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PARTNERSHIP SUPPORT
WCPP partners and contributors are essential to achieving our goals. Partnerships of all kinds
continue to be pursued with public and private agencies as well as government and not-for-profit
organizations. WCPP, together with our partners and advisors, are working successfully to
achieve our goals.

The Wildlife Collision Prevention Program extends warm thanks to all its current and past
partners.
2020-2021 Program Sponsors:
o

Government of British Columbia through Community Gaming Grants

o

The Insurance Corporation of British Columbia

o

BC Conservation Foundation

2020-2021 In-Kind Contributors:
o

Now Advertising

o

Clinton & District Sportsman Association

o

Vista Radio

o

Black Press Media

o

Bri Hamlyn Photography

o

Bill Bailey Photography

o

IdeaLever

o

Bell Media

o

Jim Pattison Broadcast Group

o

BC Conservation Foundation

Many other individuals concerned for wildlife and human safety have contributed
generously.
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Wildlife Collision Prevention Program
British Columbia Conservation Foundation
1B 1445 McGill Road
Kamloops, B.C V2C 6K7
Phone: 250.258.7103
Web: www.wildlifecollisions.ca
www.bisonandroads.com
Email: wcpp@bccf.com
Head Office
British Columbia Conservation Foundation
206 17564 56A Ave.
Surrey BC V3S 1G3
Phone: 604.576.1432
Web: www.bccf.com
Email: hoffice@bccf.com

